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There is no doubt that analytics is here 
and now & providing concrete value 
to thousands of organizations around 
the world. Also, India seems to play an 
important role in propagating analytics 
and data science as disciplines around 
the world. What we are seeing right 
now is a quicker adoption of analytics 
and consequently, a huge demand 
for companies that provide these 
services.

In this in-depth study, we evaluate 
the depth and breadth of analytics 
providers in India. We are often asked 
about the health of overall analytics 
industry in India. A true leading 
indicator of the growth prospects of an 
industry is the number of companies 
in that field. A decreasing number of 
companies indicate consolidation in 
the market, whereas an increasing 
number of companies and startups 
indicate that the field would bloom in 
the upcoming years.

There are more than 2,500 companies 
(of all sizes) in India providing analytics 
services. The number has grown 

INTRODUCTION
significantly from last year. These also 
include peripheral services like training 
and recruitment. Given this volume, it’s 
obvious that analytics is buzzing with 
passionate pandemonium. With this 
study, we aim to bring some meaning to 
the chaos and clear the fog around the 
analytics companies scene in the Indian 
economy. 

This study segregates analytics 
companies by size (based on employee 
strength) and type (based on the sector 
and offerings) as well as, according 
to the percentage of analytics firms in 
various cities.  

A thorough research was conducted 
by Analytics India Magazine in 
collaboration with one of the leading 
analytics training providers in India - 
Jigsaw Academy. There were some 
very thought provoking insights. 

Indian firms tend to hire more but 
produce less on average compared 
to global peers. Nevertheless, 
India accounts just 5% of analytics 
companies in the world, and 10% of 
analytics professionals!
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Since the last 4 years, 
Analytics India Magazine 
has always been at the 
forefront and the voice of 
the analytics community in 
India. Being India’s leading 
online portal on analytics, 
we have been closely 
associated with the growth 
of the analytics sector in 
India. 

We have been an anchor 
point in connecting 
companies, thought 
leadership, students and 
analytics professionals on a 
single platform. 

FOREWORD

Having seen and covered 
many news stories on 
various acquisitions, 
mergers and investments 
of this industry, this year 
we decided to compile 
this company report to 
give an overview of the 
various types of analytics 
companies in the Indian 
scenario. 

Moreover, we feel privileged 
to partner with Jigsaw 
Academy this year, one of 
the prestigious names in 
analytics education in India 
who have been our research 
partner for this study.

Bhasker Gupta
Founder & CEO
Analytics India Magazine
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As an analytics training company, one 
of the biggest challenges that we see 
companies face is this race to keep 
up with the ever-expanding list of 
essential skills. The demand for adding 
new ones to the workforce quiver has 
also been equally crucial. With every 
talent hire, taking on the competition 
has never been more important. We 
believe that there is an efficient way 

Sarita Digumarti (COO & Co-founder, Jigsaw Academy, The 
Online School of Analytics) has over 11 years of extensive 
analytics and consulting experience across the FMCG, retail 
and healthcare sectors. She has worked in both India and 
the US, tackling complex business analytics and intelligence 
problems. She has an M.A in Quantitative Economics, 
from Tufts University, Boston, and an MBA from T.A. Pai 
Management Institute, Manipal.

to build and gear a team to blitzkrieg 
their way to the top of the food chain; 
and that’s by empowering employees 
with analytics and data skills. Today, 
the ability to collect and analyse data to 
derive insights about your business or 
your domain is the differentiating factor 
that separates companies like Google 
or Facebook or Amazon from their 
competitors.

GEAR YOUR TEAM 
FOR GREATNESS: 
SKILLING AND RE-SKILLING YOUR WORKFORCE
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PREPARING FOR THE DATA 
SUMMIT

Teaching new skills and updating current 
skill sets in large teams might seem to be 
a Herculean task. Identifying the correct 
type of training required, logistics and mode 
of delivery especially when employees are 
spread across different locations, sometime 
even different countries – these are the big 
challenges identified by most L&D managers. 
They often correctly pinpoint that training their 
existing teams would be an ideal method 
to enhance productivity and keep the team 
motivated. Employees feel more secure and 
are more committed towards building a long-
term relationship with his / her company. In a 
study of more than 3,100 U.S. workplaces, it 
was found that on average, a 10% increase 
in education levels in the workforce through 
relevant training or development programs 
led to an immediate 8.6% gain in total 
productivity. 

WHO ARE THE DATA GURUS?

An analytic bent of mind, being able to 
recognize patterns and make sense of it, is 
what makes stellar data scientists. Individuals 
across any professional and educational 
background can learn and apply analytics, 
without a background in mathematics or 
statistics. Today, data scientists should have 
strong quant skills with knowledge of at least 
one of the big analytical languages like R or 
SAS, some technical know-how or Big Data 
training and above-average communication 
skills to understand insights and implement 
changes.

NEW RECRUITS VS. MATURE 
SHERPAS

So where are these data gurus? Currently 
80% of the data and analytics jobs created 5 
years ago, are still not occupied, according to 
a study by the Wall Street Journal. So you’re 
not the only one looking for analytical talent – 
you’re possibly going to have to get in line. 

But we suggest - instead of a fresh hiring, 
train within your employee pool. 

You know the skills required, and your 
employees already have the necessary 
domain knowledge. What they need is 
training and skill development that allows 

them to apply complex analytics to existing 
problems. If your employee has the necessary 
background, then it makes sense to encourage 
them to upgrade their skills.

EVERYBODY’S SUITING UP

The number of analytics jobs and roles are 
increasing at a far faster pace than before. 

Companies leverage the power of analytics to 
gain formidable revenue and increase business 
prospects. The $146 billion IT industry has 
been tackling business problems efficiently, with 
changing technology. Quantitative analysts who 
can number crunch and visualize data for better 
decision making are the need of the hour.

It is estimated that in the next few years, India 
will experience a dearth of data scientists. 
This especially in view of the fact that the data 
analytics services market is poised to grow to 
a mammoth $2.3 billion by 2017-2018. The 
analytics product market in fact, stands at over 
$100 billion and is seeing a growth of 30% year 
on year. The Indian analytics services market 
stands at 35%-50% of the global market! 

At Jigsaw, we have trained employees in 
companies spanning traditional sectors like 
finance, banking, retail, media & communication 
and professional services to new age sectors like 
eCommerce and IoT. This training is all the more 
relevant since it is given in the context of the 
domain and solving problems that are relevant to 
those businesses.  

THE ASCENT LIES WITH YOU

In a world that is increasingly driven by data, 
even businesses that already have data training 
programs in place could struggle to keep up. 
This is because the analytics and Big Data is a 
dynamic field – with new tools, techniques and 
innovations being brought into focus every day. 
This is where the concept of ‘reskilling’ comes 
into place – where companies have to constantly 
update skilling programs for their employees 
to remain relevant and cutting-edge. We often 
see that those companies who are at the top of 
their game when it comes to innovation, highly 
prioritize learning and development goals for 
their employees. A technological advantage 
cannot be viewed in a silo, but must be regarded 
in context of the business it supports and how it 
helps the business not just make the ascent to 
the top, but also retain its position.
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KEY TRENDS

This section discusses the key trends in 
terms of growth of number of analytics 
service providers in India.

More than 2,500 companies in India claim 
to provide analytics as an offering to their 
customers. This includes a small number of 
companies into products and a larger chunk 
offering either offshore, recruitment and 
training services.

There is growth rate of almost 27% year 
over year in the number of analytics 
companies in India from last year.

Even though this may seem like a huge 
growth, however, on the contrary, the 
percentage increase in analytics companies 
seems abysmally small compared to the 
time period of 2011-2014, when number of 
analytics companies more than doubled each 
year.

Moreover, the number of analytics companies 
in India are still very few in number, compared 
to the strength of analytics companies around 
the globe. In fact, India accounts for just 
4.9% of global analytics companies.

27%
Growth of percentage in 

Analytics companies in India.
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On an average, Indian Analytics companies 
have 160 employees on their payroll.

This is not a huge number, nevertheless, it 
is a healthy increase from an average of 115 
employees since last year. 

On a global scale, this is quite a good 
number, as analytics companies across the 
world employ an average of 90 employees 
only. 

The numbers are higher for India, primarily 
because of service offering nature of Indian 
firms and the labor arbitrage, which allows 
Indian firms to keep more employees on less 
payroll.

Almost 73% of analytics companies 
in India have less than 50 employees 
compared to 86% on a global level. 

On average, analytics firms in India have 
higher employee strength.

COMPANY SIZE
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COMPANY TYPE
We divide the company type based on the nature of the analytics services they provide. For example, IT 
& BPO provide analytics services have separate offerings for analytics or big data, compared to boutique 
analytic firms which focus solely on particular niche of analytics. On the other hand, product companies will 
provide analytics for products. Likewise, Education, training and staffing will provide analytics in that sector.

37%
of analytics 

providers in India are 
essentially full service 

outsourcing firms 
in IT or processes 
that have separate 

offerings for analytics 
or big data.

47% 
analytics providers 

are boutique analytics 
firms, with majority 
focus on providing 

analytics as a service.

firms are products 
firms in analytics

11% 4% 
training & 

education firms 
and 1% staffing 
firms in analytics 
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Being the IT hub of India, Bangalore 
undoubtedly, continues to house the 
most number of analytics firms in 
India, i.e. almost 30%. 

It is followed by Delhi-NCR at 26% 
and Mumbai at 17% analytics 
companies. 

Hyderabad, Chennai and Pune are 
far behind with their percentages of 
analytics companies in single digits 
as reflected in the graphs above.

Percentage Of Analytic Companies In The Metropolitan Cities

However, these numbers seem to have 
not changed much since last year.

In fact, Mumbai has seen a high growth 
in the average employee strength per 
company, which has more than doubled.

Analytics companies in Mumbai have 
the highest employee strength on 
average (311 employees per company), 
followed by Bangalore (192) & Chennai 
(191).

COMPANY TYPE
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CITIES TRENDS
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Further, we also looked at the percentage distribution of type of analytics firm in each city.

In Delhi/ NCR & Mumbai, the number of Boutique analytics firms are almost double the number 
of IT/ BPO firms with focus on analytics.

Hyderabad, Pune & Ahmadabad, on the other hand, have a higher proportion of IT/BPO firms in 
analytics than boutique analytics firms.
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CONCLUSION

Gaurav Vohra
Co Founder & CEO
Jigsaw Academy

The research figures and 
findings, the startling 
growth rates, plus my 
interactions with leaders 
from the industry all 
indicate that beyond being 
just an IT hub, India has 
the blinding potential to 
become a hotbed for 
analytics. It’s just that 
most of India doesn’t 
seem to know it yet!

Research, coupled with 
continued interactions 
with the industry leaders 
prove that data driven 
organizations are far better 
prepared to mitigate risks 
in businesses compared to 
others.

While growth is happening 

exponentially on one 
hand, the number of 
firms popping up are 
still a blimp on the giant 
IT canvas. That has to 
change to really make a 
global impact. Which is 
why, studies like these 
are a great way of shining 
a light on new and 
upcoming organizations 
doing cutting-edge work 
in the field of analytics 
and Big Data. 

To close, we hope that 
this Analytics India 
Companies Study is able 
to provide readers with 
deeper insights on the 
analytics companies’ 
landscape in India.



For more details, Contact
Info@analyticsindiamag.com info@jigsawacademy.com

ANALYTICS INDIA MAGAZINE JIGSAW ACADEMY

Level 8, Tower 1, Umiya Business 
Bay, Cessna Business Park, 
Kadubeesanahalli, Marathahalli-Sarjapur 
Outer Ring Road, Bangalore - 560 103, 
Karnataka, India.

Corporate Office No 70, 1st Cross Rd, 
Indiranagar,, New Thippasandra Main 
Rd, HAL 3rd Stage, Bhoomi Reddy 
Colony, New Tippasandra, Bengaluru, 
Karnataka 560075


